Junior College English Final Exam

Argumentative Speech
200 points

1) Brainstorm topics. 

2) Select your topic. Choose a manageable topic you feel strongly about. Remember, you want to be a credible speaker, so choose something that you understand. Less is more. (Example: school uniforms as opposed to the death penalty)
3) Research the topic and choose a side. 
4) Keep your audience in mind as you write your speech.
5) Find two articles that help defend your position and incorporate quotations from each article into your speech as support.
6) Choose one opposing article and use that to address opposing views.

7)  Annotate your articles. (Total of three annotated articles)
8) Write your introduction including
* motivator/attention getter 
* thesis statement that defines your objective
* credibility statement.

9) The body of the speech includes your personal position, two credited points to support your argument, and one credited counterpoint. 

10) Arguments must include both an emotional and a logical appeal.

11) Points are delivered through specifics demonstrating evidence of scholarly research.

12) Clear position and objectives are stated at the beginning and at the end requiring your audience to agree, act, commit, etc. 

Delivery

· Eye Contact

· Body language

· Voice: rate and volume 

· Diction: enunciation, pronunciation 

· Enthusiasm!

· 3-5 minutes in length
Please submit a hard copy of your speech with a Works Cited page and the annotated articles on __​​​​​​​____________.
Scoring Guide:
Rubric = 140 points

Speech Critique Log = 60 points

Total = 200 points
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	4
	3
	2
	1

	Attention Grabber
	Effective use of attention getting strategy to capture listeners’ attention and to introduce topic. Attention getter is relevant and meaningful and gains the desired response from audience
	Use of relevant attention getting strategy, but did not adequately capture audience attention.


	Attention getter did not relate to the speech.
	No attention getter.

	Thesis Statement
	The thesis statement states the topic of the speech and establishes a position. Main points are previewed.
	The thesis statement states the topic, but does not take a definitive position or outline the main points of the essay.
	The thesis statement leaves the reader unclear about the direction of the message.
	No thesis statement.

	Support for position
	The writer has included two annotated articles to support his/her position, and uses the information in the speech. 
	The writer has included one annotated article to support his/her position. And uses the information in the speech
	The writer has articles that do not relate to the thesis or the writer did not annotate the articles.
	No articles

	Opposing Viewpoint
	The opposing viewpoint is addressed and disproved.
	The opposing viewpoint is addressed but only parts are disproved.
	The opposing viewpoint is included but is not disproved.
	The opposing viewpoint is not addressed.

	Organization
	Arguments and statements are in a logical order with appropriate transitions. 
	The speech is organized, but some transitions are missing. 
	The speech is organized in some parts and does not have clear transitions. 
	The speech is not organized. 

	Word Choice
	The writer uses carefully selected words to persuade and engage the audience. Both logical and emotional appeals are used effectively.
	The words create a clear message. But more persuasive words are needed. Both logical and emotional appeals are used.
	Words are not precise or accurate and do not make the message clear. Either a logical or an emotional appeal is used.
	The same words are used repeatedly and may confuse the audience. Appeals are unclear and neither prove logic or elicit emotion.

	Speech Delivery


	Student demonstrates excellent 
eye contact

body language

rate and volume 

diction enunciation, pronunciation
	Student demonstrates good 

eye contact

body language

rate and volume 

diction enunciation, pronunciation 
	Student demonstrates fair  

eye contact

body language

rate and volume 

diction enunciation, pronunciation 
	Student needs improvement with  

eye contact

body language

rate and volume 

diction enunciation, pronunciation 


Tips for Writing a Persuasive Persuasive Speech

Analyze your audience.

Four Basic Types:

Supportive: The audience is friendly and receptive. They are with you. Your main objective with this audience is to reinforce what they have already accepted. However, you are proposing a new aspect or a new direction. Perhaps you are calling them to action. What are you trying to persuade the supportive audience to do?

Uncommitted: This audience is neutral; therefore, a positive presentation could get them in your corner. They have come to hear what you have to say, and they will make a decision based on your speech. A jury is an example of an uncommitted audience. What combination of logic and emotion is needed to persuade them? Why should they listen to you? Establish your qualifications.

Indifferent: This audience is difficult to reach. They are apathetic. They don’t really care about the issue. You need to wake them up! Use shocking, thought provoking facts and anecdotes to convince them to care. Captive audiences often fit into this category. They have to be there because they are in the room. How can you convince them to care and to act?

Opposed: This audience disagrees with you and may even be hostile. If you want to have a chance with this audience, you must address their beliefs in a respectful way. You must acknowledge the opposing views even more than you would with the other audiences.  Let them know that you respect them even if you disagree with their position. Present your ideas in a way that is respectful and persuasive. Create a situation where there are not winners and losers. Appeal to their ability to reason, feel, and understand. 

Consider writing your closing statement first. What do you want to persuade them to do? If you start with the desired action, your entire speech can lead up to that statement. 

Appeals: logical, emotional, personal
A unified approach is often the most effective.

C-Content( Say something worthwhile.)

O-Organization

N-Notes

F-Friendliness

I-Impression

D-dedication (Practice, practice, practice!)

E-Empathy (Put yourself in their shoes.)
N-Newness (Be original; how is your approach different from what’s already been done?)

C-Conviction (Believe what you say!)

E-Enthusiasm (ENERGY!)

